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MCT Member Comment Response from Morton 

 
A Member commented that buying a season ticket online was a 
difficult process and gave up 

 
It is well documented that the current ticketing system has several 
issues. We are creating a new website but please email 
ceo@gmfc.net and this will be attended to 

 
More than one member has mentioned that the lack of the early 
bird season ticket off has put them off buying in advance 

 
Understood. Last year's early bird scheme cost the club revenue as 
the offer was far too low. We are looking at next year's including a 
short early bird scheme 
 

 
More than one member has mentioned that the lack of direct debit 
on season tickets has put them off buying in advance 

 
The company who provided finance for a pay up scheme stopped 
working in this area a short time before season tickets went on 
sale. We are in the process of looking for a new partner for this 
offer. 

 
A MCT Member feels the increase in season ticket price was too 
much to justify buying 

 
Understood but the cost level is required for the club to operate 
under its break-even model 

 
A number of people have advised that missing more than 3 
matches means that a season ticket isn’t value for money. Would 
the club consider an alternative, say a 10-match book for league 
games? 

 
Again, this is something we are looking at and trying to link to our 
ticketing system 
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To increase Value for Money and with strong links to McGills 
could free bus travel on day of matches be included in season 
tickets. 
 

 
We have suggested this scheme and are still in discussions 

 
Would the club consider Fan Zones for pre-Match Day with 
opportunity to have entertainment, ex player interviews and better 
food/drink stalls pre-& post-match to improve match day 
experience. Possible use of some of the car park to get increased 
income and match day buzz 
 
 

 
 
We have been in discussions with relevant parties to try and make 
this happen for next season 

 
With cost of travel and match costs the alternatives to attending 
game are a strong pull. Need more effort to make Saturday 
people's match day so there is no pull from other activities 
 

 
Understood and part of our strategy with MCT going forward 

 
The attractiveness of football is off-putting at times 

 
We are trying, and in this transition year, we are building that area 

 
A more positive outlook from the club owners and management 

 
We are hugely positive but trying to deliver that into the local media 
is challenging 
 

 
Improve the ticketing for the matches. The new card system 
website isn’t easy to use 

 
Agreed. The new website will help 
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Better links between Morton in the Community, kids and the club, 
you need to get them in young. Could be helped by players doing 
more in the community. Would also be nice not to have to get to 
know 10 new players every August, but I guess that's just football 
now. Cappielow is a brilliant, tight, old school ground, a real 
selling point that's underplayed. 2,000 people in the ground 
makes a much better atmosphere than most places. 
 
 

 
We introduced our 1st Open day which despite terrible weather 
attracted over 500 people including many families who met the 
players. We will continue to grow this area. The players regularly 
attend community driven activities which we will showcase on our 
new website. 

 
Just a better matchday experience with volunteers welcoming and 
entertaining both home and away support. A childcare facility 
inside the stand for young kids to free their parent and guardians 
up to watch the game 
 

 
Understood. Space in the ground is at a premium and we are 
looking at introducing portakabins etc. We are also looking to 
create a family section 

 
Customer relations from the club. i.e. (Return emails, and reply to 
messages left on answering machine) 

 
If not answered please email ceo@gmfc.net 

 
Better communications and uses of Multi Media to promote the 
club and the game. Ensure that messages are regularly updated 
including match highlights to encourage discussion and promotion 
of the club. Club being more transparent with fans. Reports, 
interviews and general info is in short supply this season so far. 
Marketing of the club has always been very poor 
 
 

 
 
 
With a new website planned we will also up activity on social media 

 
The cost of watching football is too high and no longer in line with 
other options for leisure. 

 
We fully understand the issues some fans have with cost. We are 
working with the community arm to give out free tickets 
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A number of people commented on child prices and the need to 
incentives both young people attending and improving the 
parent/child pricing to be more attractive 
 

 
 
Noted and will be working on 

 
 
 
Need for a longer-term plan and vision 

 
There is a plan which we have regularly advised on.  
 
Year 1 stay in the league, secure player assets, consolidate and 
rebuild based on a breakeven budget.  
 
Year 2 build on the base with additional players who will fit into the 
system. Target play offs.  
 
Year 3 continue to build, look to continue to develop and maximise 
player assets. Grow fan base during this 3-year period whilst 
continuing securing the future of the club 

 
More contact from club to supporters. I have had more 
correspondence from MCT than I have had from the club despite 
being a season ticket holder for 15+ years. Offers on discounted 
merchandise would be useful 
 
 

 
Communication has to be better and we plan to incorporate a fans 
communication route via new website 

 
More professionalism around club in terms of communication, 
administration etc. 

 
We currently work with a day to day commercial staff of 3. We are 
currently looking at restructuring the operation to improve working 
practice. 
 

 
A lot of focus on "Club" and "young players"....the "Club" do not 
have a Women’s team and do nothing to promote the Women’s 
game, selling pink scarves doesn’t count. I’d like to see the Club 
with a Women’s team playing home matches at Cappielow. 

 
Agreed this has to be our plan. We are in discussions with our 
community arm to move this forward 
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A stronger online presence. As I live in England, I rely on the 
website, forums and social media for updates. With highlights 
typically not being available for at least a week after the games, 
it's hard to gain insight. 

 
 
The new website will solve these communication issues 

 
Making season ticket renewals 'more important' as other clubs 
push renewals more i.e. contacting existing season ticket holders 
about renewing. This never happened previously and each year 
was as if I was a new customer. 
 

 
Agreed. Due to changes at the club the season ticket roll out was 
delayed and not promoted properly. Its something we will get right 

 
The need to market and promote being a fan. Can't just assume 
people will support Morton / Scottish football in general. 
Companies have salespeople who go out and sell their product, 
football clubs need that too, especially to young people. 
 
 

 
The Club website is in the process of being upgraded with new 
communication and information facilities. 

 
It would be nice if there was hot water in the cowshed wash hand 
basins and hand driers which actually work properly 

 
Understood and being addressed 

 
A family friendly area with no swearing would be a good addition 

 
We are working with the community arm of the club to create a 
community/family section. This should be up and running in the 
New Year 
 

 
A Members card has not been working since last season. They 
have contacted the club however there has been no outcome 

 
Please email ceo@gmfc.net and this will be fixed immediately 

 
A Member has asked whether the club can provide an informative 
response on how players are spotted and identified as potential 

 
We will hold another fans Q&A soon and will have this as a topic 
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signing options. Insight on the process would help to educate fans 
to the process 
 
 

 


